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LED displays using the right sign controller

p frera lot of persuasion your long-time customer

has finally purchased her first LED display from

out careful guidance on sign control er selection and raining  ProLine Shades of Gray isa b

that new LED sign buy could be her last enables three-dimensional grap
displays

articles

“Choosing the right s gn controller is as vital to long-term.
customer satisfaction as the display selection” says

C Edward Koch Trans-Lux national sales manager “The
s gnis only as good as the controller thats diving t so the
£ ght itis essential

Text, graphics or v deo? ISEwril
effects or simple pictorials on
More complex graphics anima|

catalogs

“Two sign control er systems support Trans-Lux commerc al
LED d splays: ISEwrite™ I and ProLine® Both conirollers
are hosted in Windows*-based PC environments Both send
content to LED displays The difference between them lis in
their graphic and co or capabi ities

PHOTO CO

Send us your winning
sign project If we publ|
E mail photocontest@y
“photo contest” in the
high quality prints to T
1700 Delaware Ave , D
Photos must be 300 d|

direct mail

event planning

ProLine 100 and 900 software
. . common in many graphics pro|

ety of Windows™ file formats 1]
1dent1ty A
Scheduling? Both ISEwrite 11 a|
Fun sign content at various dat
can schedule a message “playl

newsletters

TRANS-LUX SOFTWAR

public relations

PROLNE® 900 SOFTWARE powered|
the 154 trade show thssp ing Proli
vdeo content
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Help your customers get the most out of Trans-Lux

Monachrome or co or? ISEwrite 11 s used exclusively for
red or amber (monochrome) disp ays For RGB (color) or
your sign shop Is the sae a success? Not yet—with-  monochrome disp ays equipped with Shades of Gray™ use

September 2005 | Issue 7 | Volume |

WD

Make the Trans-Lux Help Desk your first call
for service, installation and software questions

W

ITH SERVICE AND INSTALLATION well-trained team of Trans-Lux veterans and expericnced
EXPERTISE covering the company’s entire service saff, the Help Desk remains you first point of
pmducr line, ies cssential that the Trans-Lus  contact for ll ervice and installation questions regarding
y current on new product devclopment,  Trans-Lux displays and software.

report on what's new at Trans Lux West
December 2005 | Issue 8 | Volume Il

IN THIS ISSUE
®  Happy holidays! = Cool bive LEDs
2006 trade shows = In the spotlight

alk

Popular CaptiVue™ electronic message center product
line unveils its “coolest” new color: blue!

vailable now in a 4 375-inch character height
A (a0/625- inch pisel pitch) new CaptiVue™ blue
‘monochrome message displays combine high
resolution v th a 90-degree v ewing angle Consider the tight
0625:nch p xel pitch of CaptiVue blue when exceptional
resolution is required at ¢ oser v ewing d stances Blue LEDs
remain an attent on-getring novelty for scrvice retal and
hea th-care applications

“Text animat ons and graphics take on a cool new edge w th
CaptiVue blue Whether you choose red amber or the new
blue LED model CapiViue message centers remain a h gh y

CAPTIVUE™ BLUE
SPECIFICATIONS

PIXEL PITCH

efficient low-maintenance choice for outdoor clectronic

s gnage

And all CaptiVue message centers offer these benefits:

= More than 3000 NITs of brightness demand attention
from pedestr ans, residential and light commerc al traffic

= Slim, four inch cab net depth provides versatle nsta lat on
options even n tight spaces.

= Modu ar design means true scalability Your customers can
create a d splay in the size they want at an affordable price

= Standard zed parts are easily maintained and readily
available

For more information about CapiiVue blue
and other Trans-Lux products p ease contact
your regional sales manager—or v s tus on the
web at www txcommercial com

Blue LEDs remain an

CHARACTER

attention-getting novelty
for service, retail and

VERTICAL
VIEWING ANGLE

health-care applications

LU
256 SHADES

Trans Lux talk  December 2005

¢ Help Desk operations in late An expanded technical staff means there’s no “phone tag”
alk, Connecticut, to Des Moines,  when you call the Trans-Lux Help Desk. “You rarely get
manufacturing hub for voice mail,” says Trans-Lus commercial plant manager
isplays. Now settled in with a Gary Galasso. “Sign re-se lers have told us they dislike
leaving messages and making multiple calls when they're
ot i the field. Now a incoming calls e placed in a
«quene: for immediate service.”

Call the Help Desk toll-free at 800-462-2716 from
7 2.m.-6 p.m. Central Time, Monday through Friday,
fo answers to your questions regarding:
= Trans-Lux installation support and software
assistance

Warranty exchanges and repairs

Parts orders

Requests for field service
= Quality assurance

I yous prefer, -mail helpdesk@txcommercial.com or
‘message after hours for 2 prompt return ca | the
nest husiness day. “Our peak hours are 112 m. t0 3 pam.
e Luser part of the week” says Help Desk manager
Dou Stover, “but be assured that your contact will receive
(e attention it deserves”

“Trans-Lus re-selers seem to agree. Average daily call
voltme to the Trans-Lux Help Desk has doubled since its
more 10 Des Moines two months ago.

THE HELP DESK TEAM (left to right) Dave Light tech
Doug Roush techn can Don Stover manager Dennis Peatrowsky
supervisor Larry Auxier technician and Ken Miller technician

Notp ctured Gary Galasso plant manager

This double-sided newsletter
was mailed each quarter to
Trans-Lux West customers.
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NOVEMBER/DECEMBER 2002 8 VOLUME 7 8 ISSUE 3 8 Keeping Your Water Pipes Out of
the Deep Freeze B Water Taste Update B Co d weather Maintenance Tips.

FEBRUARY/MARCH 2003 s VOLUME 8 = ISSUE 1 ®What are Those Pipes For?
News You Can Use B Water Works Moves to New City Ha | m 2003 Capital Improvements

What Are Those Pipes For? Quick Check
Now Saves Time, Dollars Later

Protecting Water Pipes from Winter Woes

ater expands as it freezes

This simp e princ ple can take

a damag ng turn when

water freezes in your home's

water | nes Frozen water
pipes often break, spill ng hundreds of gallons
of water onto floors and wa s, urn ture and
appl ances and incurring thousands of dollars
in damages

part of your winter preparations This allows
water to drain from the pipe Otherw se, a
sing e overn ght freeze can burst either the
faucets o the pipes connected to them

ost of us are content to leave
those mysterious pipes snak ng
through our basements alone
That s, until they start eaking,
bursting, or otherw se making a watery mess

= The curb valve, topped by a circular cap n
the front lawn or sidewalk of a dwelling,
which allows outside access to the water
supply in emergencies

advertising

If you have a swimm ng pool or lawn irriga
tion system, be sure to drain them carefully,
folow ng the manufacturer's or nstaller’s
drections You may be tempted to use
antifreeze in these outdoor water lines Unless

Wat
When water p pes malfunction the queston  Moi
of the hour becomes: who is responsibe for  mail
the repairs? That depends, as you can see in
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To summarize, West Des

the color coded diagram below
Moines Water Works Did Yo
maintains the water mains and K11 O'W

water meters Property owners

are responsible for: West Des Moines

Water Works e

« The tap into the water main;

« The service pipe that brings
‘water into the dwell ng;

« The nlet and outlet valves
next to the water meter; and

your water meter

national accuracy
spee fication

aceuracy. The sery 4
free if it reads outsi

JUNE/JULY 2003 8 VOLUME 8 u ISSUE 2 m New Bills Com ng in June for Water, Solid Waste
and San tary Sewer Service B Taste Test Resu ts B Seting Up FLEX PAY

ol
fol ts one of the constants of lfe: the blls
keep coming So making the bl paying
process simpler with easy to read state
ments was the first priority for the
redesigned West Des Mo nes munic pal bil s
debuting this month

WEST DES MOINES WATER WORKS
maintains he water man water meter
remote meter read ng dev ce and its wring

Service Line

News from the format. stub inc udes an area that earmarks KEEP YOUR HE \, ont
West Des Moines The et hand column o j;j;";ju‘: e Wk i v e
Water Works of your bill breaks r Works inupects the damaging

“Readability is the most important mprove
ment in the design,” sa d Bill Garrett, West
Des Moines Water Works assistant general
manager “We serve a variety of cients and
the new two column format makes it easy for
residents, businesses and other users to under
stand ther blls "

The new des gn responds to customer com
ments and preferences and takes advantage of
the Water Works' change to a new mai ing
house The new bills now clearly item ze
water, solid waste and san tary sewer charges
n atwo column

out the charges for
each tem, along
with subtotals for

water and sol d

WEST DES MOINES WATER WORKSC14200 M s Civic Parkay 0515 222 34

WATER TREATMENT AND DI

RIBUTIONG 1505 Railroad Avenues 515.222

waste services
The right hand
column summa

rizes new charges
and any previous
account
balances

Service Line

The new blls
make t easier
to track water
usage over

News from the
West Des Moines
Water Works

New User-Friendly West Des Moines
Municipal Services Bills Debuts This Month

nformation sect on, for examp e, not only
records last month's meter readings, but
compares them to water use one year before
0 better detect changes in water
consumption

Another new feature, the water usage table,
graphically i lustrates how much water your
household or business uses from month to
month “Typ cal res dential customers use
more water in the summer months, while a
business’ water use may vary depending on its
busy t mes,” Garrett sad “The chart wi | help
our customers budget better and quickly
uncover changes in their typical usage
patterns ”

Contnbuung 10 West Des Moines Human
rvices, which provides food, clothing and

hcus ng to needy families here and in sur

rounding commun tes, is easir, too The pay

entire don:
goes to providing
servces not to
pay administrative
expenses and can
even be deducted
using FLEX PAY

Your first new bill s
enclosed Shou d you
have any questions or
comments, please call

Works customer service
at 515 222 3460

West Des Mo nes Water

WEST DES MOINES WATER WORKST 4200 Mills Civic Pa kway [ 315 222 3460 fox 515-222.3378 5wy welmfa com/water
‘WATER TREXTMENT AND DISTRIBUTION 01505 Rairoad Avenue 0515-222 3465 Cfax 515.222.34690T0D 515 222.3334

ervice nine

from the

‘What's worse is that the damage is often
preventable Tak ng time to perform s mple
preventive maintenance tasks before cold
weather sets nand know ng what to do
when a cod spel hits ~can avert costly
repa s and protect your home or business
this winter

Vulnerable spots
Outdoor hose bibs, swimm ng pool supply
lines, water spr nkler ines and pipes in
unheated interior areas ike basements and
crawl spaces, att cs, garages or k tchen
cabinets are most vulnerable to freezing

You can shore up your home's defenses by
disconnecting and draining outdoor hoses as

drected, don't it's dangerous to you and
your family and harmful to the environment

Use pipe sleeves, found at hardware or build
ng suppy stores, to insulate pipes in cold
areas of your home such as the basement and
garage or under kitchen and bathroom cabi
nets Cover p pes carefully and wrap the jo nts
with heat tape for enhanced protection

Add ng insulation to attics, basements and
craw spaces wi | help maintain higher
temperatures in these areas and provide more
protection against freezing

Did you 4
¥ know

Hot and cold
water supply lines are

through them during
cold weather.

home was vacant and the
heat had been shut off

WEST DES MOINES WATER WORKSE 4000 Mills Civic Parlway 0515-222 34600 fax 515,222 3378 0wt wam 1 com water
R TREATMENT AND DISTS

N21505 Rallroad Avenue s $15.222 3465 0 fax 515 2223469 0TDD 515.222 3334

This double-sided newsletter
was bundled with West Des Moines
Waterworks utility bills.
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Keeping nealth-care costs lower with nealthful living

health and wellness
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p annin woren o IS iy factors come 20 P18 hen you selecta PCP Y01 ant someone With America Ut er p rinte
g deve\o?)ing e cirong credentials and a sense O commitment, OMEON® who makes yoU feel that number 2t I.
comfortable YoU want a physician who's casy 10 &H10 and accessiole 24 hours more than 40

disease at every level
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Seabury & Smith Source

fits are being used
group’s treatment programs.

Managed care is flexibility. With Seabury & Smith’s MCIS system, managed care
means a lot of things. But most of all, our clients who use the system know it
means readily available il ion they can And i ion they
can use. Here’s an example.

MCIS includes a PC-based reporting package called ANALYSIS, which trans-
forms raw data into user-friendly charts and graphs. Pretty, yes. But most
importantly, this is valuable information that can help you:
« analyze provider treatment and billing patterns,
« track utilization of certain procedures, and
« pull together information from different parts of the MCIS system to help
you review plan effectiveness.

Is managed care worth it? Studies indicate it is. They show that employers using
managed care typically experience only minimal annual increases in plan
costs...compared to larger increases every year for more traditional plans.

For a more detailed look at how Seabury & Smith’'s MCIS system can help you keep
your group’s health care costs under control (and there are many more features
than we've had the room to highlight here!), contact your account representative.
He or she will be happy to explain the benefits of this exciting new program.

T
=
7
oJ

from the professionals
at Seabury & Smith
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Seabury & Smith Source
was created to market
the firm to current and
prospective clients.
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+ CALENDA

22

24

Join us for the year’s first event on Thursday, October 22!

OCTOBER . N NOVEMBER
Fashion show It's coming up fast, so send in your membership form CATS
to RSVP right away....Holli Lawyer will be our
Thursday October 22 at . KATS go see CATS at the
7 Olg; ’:y alcui)e ﬁ;m: gracious hostess as Talbots and the women of Kappa Civic cgemer onTuesday
of Holli Lawyer 13133 November 24 at 8 00

AlphaTheta show us fall's best looks. Come enjoy the
Cedarwood Drive in the

Woodlands subdivision
inClive Talbots'fall
fashions and Thetas
afabul

Questions? Call Kathy

Roatat 457 9057 5

DECEMBER
Giftwrap fundraiser

pm Minimum of 20
must attend to get the
group rate so call Lisa
Norbury Kilian at 327
1002 by October 30 to
reserve your spot

23 6

JANUARY FEBRUARY
Founders Day Reading is Doing

fashion show...and bring a friend. Door prizes, too!
Thursday, October 22,7:00 p.m.

saturday from 9:30
am 1200pm  Pencil
this date in on your'99
calendar  place to be
announced

Reading is Doing Part |
10:00am 430pm The
Alligators Tale Roosevelt
Shopping Center Des
Moines Jan Sculfort can
sign you up for a two hour
shift Call at 274 6354 by
November 30

Join us for the second
annual event for kids at
Barnes & Noble in Clive
from 200 400 pm as
we raise money for our
local philanthropies

Kappa Alpha Theta
Des Moines Alumnae Chapter

Lisa N.Jacobs, Editor
1579 NW 92nd Street
Clive, IA 50325

ADDRESS SERVICE REQUESTED

CENTRAL OWAKTETALE o fa 11088

President’s message

Kathy Torno Roat to lead Des Moines Alumnae Chapter

ar Theta
Sisters,

Itis great to be
back in Des Moines after
six years in Raleigh, North
Carolina! In Raleigh, I
helped begin an alumnae
chapter there. As co-
president, | learned
workable ideas from
Thetas around the country
at the ‘96 Theta conven-
tion in Asheville, NC.
Theta has been a blessing
to me ten-fold since
graduation from Gamma
Pi (lowa State) in 1981.
Perhaps this will be the
year she will return as
much to you!

We expect this year that
your membership in our
alumnae chapter will feel
worthwhile, you will know

what is going on, and you
will find something of
interest to you. There will
be more than business
meetings and philanthro-
pies. What's in member-
ship for you?

The board has new ideas,
including special interest
Focus Groups. Indicate
your areas of special
interest on the enclosed
membership page, and if
others share your interest,
we will arrange for you all
to meet. Like golf? Bridge?
Book club? Lunch group?
Playgroup? Knitting?
School-age kids moms'
group? Get the idea?
Stephanie Wessman
Lemmon leads our mem-
bership effort. Her goals,

with help from a few

women, are to:

+ call members to invite
you to social, educa-
tional, and philan-
thropic activities, and

« identify Thetas by zip
code and neighborhood,
creating opportunities
for us to know Theta
neighbors (it is often
easier to come to events
with friends or
neighbors)!

The philanthropy commit-
tee, which includes Laurel
Swanson, Jan Sculfort, Kari
Hisle and Lisa Jacobs, is
working on another great
Reading is Doing event.
Join us!

Loyally,

Kathy Torno Roat
Gamma Pi‘78

AUTUMN-WINTER 1998-99
A twice-yearly publication
for Kappa Alpha Theta alumnae

In this issye

PROGRAM NOTES

WHAT Do DUES DO?
YOUR OFFICERS

2
2
2
3
PROGRAM CALEND, ;
AR 4

THIS IS MY THETA LUNCH
BUNCH IN RDCH (see photo
below) They meetata
different restaurant each
month on each second
Wednesday Let me introduce
you!

Joan (second from left) tells of
travels to Maine visits moun
tain spas and reports concerns.
and joys she lears while
calling to remind us about
lunch bunch

Norma (third from left) called
me twice to see how the move
to lowa was going She visits
Great Britain every year!

My daughter Katy and | (far
left) delivered goodie baskets
to Virginia (far right) when she
was recovering from surgery

Bea (not pictured) and | would
catch up at the YMCA (we had
been passing each other for
months at the Y before we
learned that we were both
Thetas!)

Barbara (second from right)
took Virginia to the hospital
one time and plays regularly
with grandchildren

In the center is arecent
graduate enjoying her
first job It feels great
to have such friend
ships!
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