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Simplus commercial dry-cleaner identity ]
It's a dirty job.
And now you don't have to do it. D D O
advertising o I g
sl m p u S work address
annual reports
articles " dry-cleaning
the way if E o e
should be. T
catalogs

direct mail

ng these simplus sen

Dlshirt aundry Olary

It's right. It's on time. Or we make it right—guaranteed.

Dlciothng ateratons Clshoe repair Dbeddng & inens

shirts. Ono starch DOiight DOmedium DOheavy

event planning

packaging  Clnangers Dlboxes notes

ldentlty o= capabilities

newsletters Y s

public relations

special projects Simplus dry-cleans and launders clothing for corpora-
tions throughout the Denver area. Working with Platinum
Marketing Solutions, | provided copywriting and design
services to produce an electronic proposal and enroll-

simplus - phone 03243597 - fax 324358 ment form, CD cover and laundry tags.

simplus

technical

web
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Alliance Audio

identity

In the field of sound reinforcement, a professional
image helps attract larger long-term clients. These

Alliance Audio
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Alliance Audio

What is sound reinforcemen ?
Done well, it's a service hat's
virtually undetectable to the

ears of he average audience.

Good sound reinforcement is clear, articulat-
ed speech that’s easy to hear and understand.
Music with defined highs and lows that
doesn't drown out a vocal. Clear and crisp
sound in every area of a room or outdoor
stage. When it’s right, sound reinforcement
enables direct communication, captivating
your audiences and holding their attention.

When sound reinforcement goes wrong, your
guests won't stop talking about your event—
about the squealing feedback or the distortion
from overdriven speakers and amplifiers.

Good audio makes a dif erence. It pays o fake
the t me to choose if right.

e |||||||||||.

pieces were written and designed for direct mail
campaigns and distribution at events.

ent

Serving all of Southern California,

Alliance Audio specializes in impeccable
sound reinforcement. From simple public
address systems to full sound packages, we
work with you to ensure that every attendee
receives the clear audio they deserve.
Everything we do at Alliance Audio revolves
around this objective.

To make this possible, we use top quality gear
that's inspected and tested before every event.
Rock solid reliability is a must, because in
Tive sound reinforcement, you only have one
chance to get it right.

From school events, to worship services,
receptions, sports venues and civic functions,
we don’t mind when our clients tell us they
didn't think about the sound. That means
we're doing our jobs!

And unlike some larger event
companies that make you feel
like you're wasting their time
with smaller projects, Alliance
Audio delights in helping you
make the most of your event,
regardless of its size or scope.

Please cal, emal, or refum he
attached postage-paid reply
card today. We'll make your
sound the the best it can bel

It's your sound-only betterl

Alliance Audio’s ools of the trade project
crisp, clear sound for al of your events and
performances.

But great gear can only reach its full poten ial
in he hands of a skilled technician. That's why
Alliance Audio provides af least one audio
engineer for every event to manage equipment
sef up, tes ing, operat ons and fear-down. It's
just ano her way we ensure your ofal satis-
facton wi h our sound
reinforcement services.

audio Check ouf he audio
equipment

equipment listed here.
We'e constantly upgrad-
ing our stock; for
details on
specific
brands or
models, see
allanceaudionet.

= Mixing consoles by Midas, Allen & Heath,
Soundcraft and Yamaha

= Monitors by JBL and more

u Ampifiers by Crown and QSC

m Processors by DBX, Presonus, Aphex and more
u Effects by TC Electronic, Yamaha and more
= Microphones by Shure, AKG, Audix and more
u Direct boxes by Radial. Whirlw nd and more
= Recordng & playback by Denon, Alesis,
Roland, Tascam and Sony
N —

\ -

“Alliance Audio produces the big sound we need to prepare our athletes
to perform af the highest level in the most challenging stadiums. The energy
and excitement they create make our practices feel like game day!’

~Dennis Slutak, director of footbal operations, University of Southern California Trojans

impeccable sound reinforcement from Alliance Audio

Alliance Audio -

—q||\|y|\|\|~|\|||\|W|\|\I\I|\|\
visit www allianceaudionef
cal 888-575-4005
email info@allianceaud onet
for a free consultation today!

YES| I want Aliance Audio o con ac me for
ano-obligat on quote for an upcom g event.

[m]

No, | don't need a quote at this ime. Please
keep me on Aliance Audoss maiing It or
future projec .

Name

Ttie.

Company.
Addess

Cty, State_ Zp

Email

Event name

Event location

Address

Ccty State 7
Event type

0O Corporate O Concert O Other

Estimated event date time (am or pm) and durafion

D 3 Tumberof hou

For a free quote from Aliance Audio please drop

this postage paid reply card in the mail vis t
wvw alianceaudionet or callfoll free 888 575 4005
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Outsource America identity ]

2OUTSOURCE
d . e AMERICA
a Vertlslng 1255 23s0 § seer NW Sure 300
Wassincron DC 20037
Prone 202/659 7887
Fax 202/457 6862

annual reports
#OUTSOURCE [

. AMERICA Nosue 301/922 3375
articles Lo
+OUTSOURCE
e Ve of SEARURY & STt AMERICA
catalogs [

direct mail

event planning

xOUTSOURCE
AMERICA

1255 2380 Sreeer NW, Suire 300
Wassinron DC 20037

identity

newsletters
Outsource America offered human resources
outsourcing to small- to mid-sized businesses. It
special projects needed an identity system to convey its
professionalism and know-how.

public relations

technical

web

aservice of SEABURY & SMITH

aMarsh & McLennan Company
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Outsource America
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Perhaps the greatest challenge was
writing and editing Outsource America’s
two resource manuals, proposal,and 10
internal forms.

All synthesized highly technical
information into a readable, truly
usable formats.

s outsourcing
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The Educators Group identity

o The Educators Group markets employee benefits to
advertising lowa K-12 schools and private colleges and universities

throughout the U.S.
annual reports

articles

catalogs

e The Educators Group offers © One enroliment form Paperwork is
alth plans to meet the needs of

minimized with  single enrollment form
taft at your educational he Educators Group specializes n designing and administering group for al of your employees coverages
Managed care options include benefits programs for lowa K 12 school districts, community colleges, and
" . . © One bill Paying insurers is simple too
. . n before elective hospital private colleges and universities nationwide Administered by Seabury &
& Your insurance bills will be combined onto
1rect mal d access to extensive preferred Smith an MMC Company the private and community colleges program has operated
e one statement each month You pay the
rks throughout the state since 1972 owa K 12 schools have been joining the groups trust s nce 1983 and today
Educators Group, and we pay your
gh our contacts with major more than half of lowas school districts are Educators Group members
vendors Its that easy
. your employees choose y g e
The Educators Group helps educational inst tutions maintain competitive rates as they
event plannin . ey s s - e 0 ne o o custamer senvie number
ignificant discounts increa:ggRlr purchasing pagfand abiliRo upgragigemployggienefits Your school s faculty and staff can call our
e aption: ¢ The Educators Group offers one source of employee benefits for your faculty and st toll free Benefits Link Monday through
nclude options to pay .
s pre tax as well a5 group health and life insurance (with and without managed care opt ons) long and Friday from 8:00am t05:30pm (4:30
1 en 1 short term disability insurance cafeteria plans and voluntary benefits pm on Fridays) with claims and benefits
y dent care reimbursement

tions provide flexible

specially trained on Educators programs
sal employees and help

newsletters o

one call
cial group rates for

One enrollment form One bill One
can mesh your

toll free customer service number
Do e .'- Jusiely o edueatos T Educao
exclusively for educator ucators
. . wecoleges e ecial life and long ly
1 1 ity coleges P Tograms with Group s the one source for all the
publiic re atio iz (s Group group employee benefits you'l
ducato cent for new wver need
The E} ife and LTD
—ouITH existing plans as OB i Seabury & Smith is an insurance program
Sp€C1al pI'OJ c( SEABURLSS ety as possible with the added allthe group

questions Service representatives are

manager specializing in the design
advantage of the most competitve rates Ee : distribution and administration of benefits
around Both plans are underwritten by plans worldwide s clientele of nearly
strong stable companies that consistently il three million people includes individuals
. earn high ratings from independent rating employees of businesses and institutions
technical S R
life and LTD plans will be well managed as ot
well as competitively priced
Web © one toll free
customer

service number
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Provide.
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Non-profit Resources markets employee
benefits and property & casualty coverages
to agencies throughout the U.S. It used this
direct mail piece for prospecting, using a
combination of purchased and internal
mailing lists.

rofit insurance
Protect.

NoNn- | sense.

affordable? &

Non

Support.

healh nsw ance DROpoccton  pogar by s membe s and managed by expe eneed

? T want nonsense.
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TO: Sales Professionals FROM: Seabury & Snj

Workers’Comp

for non-pre
Ap ro fi teol

I tsade
compg

SEABLRY & sMiTH|| T
NON-PROFIT emplo
RESOURCES ||  fromy
and Cl.

Companies. Now available to all agents and
This program is available to California non-p|
for IRS Code 501(c)(3) human services status,
« Competitive rates
+ Competitive commissions
+ Volunteer coverage available
+ Specialized loss control services for thi
Find out more today. Call Seabury & Smitl

Seabury & Smith Non-profit Resources + 505 North|
Glendale, CA 91203+ phone 800-831-6007

What are you waiting for?

Don’t you have better things to spend your
funding on than workers’ comp?

We agree. Worker’s comp is probably the last thing you want to spend
your hard-earned funding on

But since you need it, why not buy it at the best price? The Workers’
Compensation Trust for California Non-Profits is a collective purchasing
group created especially for 501(c)(3)s. It’s very safe, governed by its members
and managed by experienced insurance professionals at Seabury & Smith
Non-profit Resources

And big premium savings, as a result, are common A 40% reduction in your
current premium isn’t unusual when you join the group And even better—our
workers’ compensation rates are locked in for a full year.

But you'll never know...unless you return an application.

Why not fax this sheet back to us? We’ll get a Workers” Compensation Trust
application to you in a jiffy You can also fax your completed application to the
same number, or mail it to the address below

Or call 800-831-6002. Because you have better things to spend your funding on

than workers” comp

Name

Title

Addre:

RESOURCES 1] City. State ip.

fax: 818-502-6517  Phone Fax

Seabury & Smith Non-profit Resources + 505 North Brand Boulevard, Suite 1500
Glendale, CA 91203+ phone 800-831-6002 + fax 818-502-6517

add the employee
supplement 7 d e

In sequitur? Not according to the last mailing you

ith Non-profit Resources!

ind out why we chose a high-falutin word like “non
ple program. Because Seabury & Smith Non-profit
p group created especially for non-profits. It s very
land managed by experienced benefits professionals

ine non sequitur (even make a copy from Webster s,
chase your group s health insurance from

the employee benefits supplement free!

s of up to 60 percent on vision, chiropractic,

gal services in a national network.

'workers’ compensation, an employee benefits

e. Nofooling! No nonsense. Just fax this back to
the information below. Or call 800-831-6002.

tate ip.

Fax

Resources + 505 North Brand Boulevard, Suite 1500
+ phone 800-831-6002 + fax 818-502-6517
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The Finn Group tests for and remediates indoor air pollut-
ants—primarily toxic mold. The green color scheme evokes a
clean, fresh image. The graphic is a fin of an exotic fish

(a play on Finn, the owner’s name).
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