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It’s a dirty job.  
And now you don’t have to do it. 

               
              
            
 

             
                      
                
                 
  

           
           
       
         
            
      

     simp ussimp ussimp ussimp us     
       
  

Total conven enceTotal conven enceTotal conven enceTotal conven ence             
   s mp uss mp uss mp uss mp us            
     

One sourceOne sourceOne sourceOne source           
        simp ussimp ussimp ussimp us 

Computerized order track ngComputerized order track ngComputerized order track ngComputerized order track ng            
    

Done your wayDone your wayDone your wayDone your way              
          

The highest qual tyThe highest qual tyThe highest qual tyThe highest qual ty  Simp usSimp usSimp usSimp us       
              
        

Rapid responseRapid responseRapid responseRapid response            
              
     

Our p edge to youOur p edge to youOur p edge to youOur p edge to you          

              

           simp ussimp ussimp ussimp us    

Sincere y  

Paul W  BowmanPaul W  BowmanPaul W  BowmanPaul W  Bowman    

Owner  simp usOwner  simp usOwner  simp usOwner  simp us    

dry-cleaning 

the way it 

should be. 



drydrydry--cleaningcleaningcleaningcleaning     
the way it should be.the way it should be.the way it should be.the way it should be.    

C O M M E R C I A L  D R Y  C L E A N I N G  

L A U N D R Y    

C O N C I E R G E  S E R V I C E   

 

corpora tecorpora tecorpora tecorpora te     

hosp i ta l i tyhosp i ta l i tyhosp i ta l i tyhosp i ta l i ty     

food serv icefood serv icefood serv icefood serv ice     



It’s right. It’s on time. Or we make it right—guaranteed. 

  

a t  f  

   

 Fi st m ddle n tial last  

    

  address bu lding or floor number 

  c ty  state z p     

  work phone ext  home phone    ema l*  

  company      

no starch  light  medium  heavy 

  

mr mrs ms

     

   month day year    

 

 p g hangers  boxes   

 

 Dry cleaning and laundry delivery services are available two or more times per week 
 (based on the pick-up/drop-off day(s) your company designates) and return to your loca-
 tion in two to four business days  Please place your items in the laundry bags provided at 
 the   within your facility and attach a business card to the  luggage 
 tags on the bags for identification  For clothing alterations, please contact us to sched-
 ule an appointment  We ll come to you! Special orders may take extra time   

shirt aundry  dry cleaning  commercial laundry 

cloth ng alterat ons shoe repair  bedding & inens 

  I m interested in us ng these  serv ces: (please check all that apply) 

   Invoices are submitted after each delivery by e-mail only and processed electronically  
   accepts VISA, MasterCard, American Express and Discover  Please note that  
  cash or checks are not accepted. Payments are secured with Verisign® SSL encryption  No 
  credit card information is stored within  computers or facilities    
     

Please fax or e ma l to    303 243 5977   303 243 5978  @  

 303 243 5977    303 243 5978 
@  

Simplus commercial dry-cleaner

Simplus dry-cleans and launders clothing for corpora-
tions throughout the Denver area. Working with Platinum 
Marketing Solutions, I provided copywriting and design 
services to produce an electronic proposal and enroll-
ment form, CD cover and laundry tags.

http://www.catalyzeonline.com/services.html
http://www.catalyzeonline.com/contact.html
http://www.catalyzeonline.com/services/graphic design/Catalyst_annual_reports.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_articles_II.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_catalogs.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_direct_mail.pdf
http://www.catalyzeonline.com/services/project_management/Catalyst_event_planning.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_identity.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_newsletters.pdf
http://www.catalyzeonline.com/services/public_relations/CatalyzeonlinePR.pdf
http://www.catalyzeonline.com/services/project_management/Catalyst_special_projects.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_technical.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_web.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_advertising.pdf
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lli
an

ce
 A

ud
io YES! I want A liance Audio o con ac  me for

  a no-obligat on quote for an upcom ng event.

 No, I don’t need a quote at this ime. Please   
 keep me on Al iance Aud o s mailing l st or
 future projec s.

Name

T tle

Company

Address

C ty    State Zip

Phone   

Fax

Email

Event name

Event location

Address

C ty    State  Zip

Event type 

 Corporate    Concert    Other

Estimated event date  time (a m  or p m ) and duration

date  t me  number of hou s

For a free quote from Al iance Audio  please drop 
this postage paid reply card in the mail  vis t 
www al ianceaudio net or call toll free 888 575 4005

It’s your sound—only better!

visit www allianceaudio net
ca l 888-575-4005
email info@allianceaud o.net
for a free consultation today!

Alliance Audio

audio
equipment

 “Alliance Audio produces the big sound we need to prepare our athletes   
to perform at the highest level in the most challenging stadiums. The energy  
and excitement they create make our practices feel like game day!” 
—Dennis Slutak, director of footba l operations, University of Southern California Trojans

Alliance Audio sound reinforcement
   What is sound reinforcemen ?  
   Done well, it’s a service hat’s  
   virtually undetectable to the  
   ears of he average audience. 

Good sound reinforcement is clear, articulat-
ed speech that’s easy to hear and understand. 
Music with defi ned highs and lows that 
doesn’t drown out a vocal. Clear and crisp 
sound in every area of a room or outdoor 
stage. When it’s right, sound reinforcement 
enables direct communication, captivating 
your audiences and holding their attention.

When sound reinforcement goes wrong, your 
guests won’t stop talking about your event—
about the squealing feedback or the distortion 
from overdriven speakers and amplifi ers. 

Good audio makes a dif erence.  It pays o take 
the t me to choose it right.

Serving all of Southern California, 
Alliance Audio specializes in impeccable 
sound reinforcement. From simple public 
address systems to full sound packages, we 
work with you to ensure that every attendee 
receives the clear audio they deserve. 
Everything we do at Alliance Audio revolves 
around this objective. 

To make this possible, we use top quality gear 
that’s inspected and tested before every event. 
Rock solid reliability is a must, because in 
live sound reinforcement, you only have one 
chance to get it right. 

From school events, to worship services, 
receptions, sports venues and civic functions, 
we don’t mind when our clients tell us they 
didn’t think about the sound. Th at means 
we’re doing our jobs!

And unlike some larger event 
companies that make you feel 
like you’re wasting their time 
with smaller projects, Alliance 
Audio delights in helping you 
make the most of your event, 
regardless of its size or scope. 

Please ca l, ema l, or return he 
attached postage-paid reply 
card today. We’ll make your 
sound the the best it can be!

Alliance Audio’s ools of the trade project 
crisp, clear sound for a l of your events and 
performances.  

But great gear can only reach its full poten ial 
in he hands of a skilled technician. That’s why 
Alliance Audio provides at least one audio 
engineer for every event to manage equipment 
set up, tes ing, operat ons and tear-down.  It’s 
just ano her way we ensure your otal satis-

fact on wi h our sound 
reinforcement services. 

Check out he audio 
equipment listed  here. 
We’re constantly upgrad- 
         ing our stock; for 
          details on 

                 specific   
                 brands or  
                 models, see  
                all anceaudio.net.

 Mixing consoles by Midas, Allen & Heath,  
 Soundcraft and Yamaha

 Monitors by JBL and more

 Amp ifiers by Crown and QSC

 Processors by DBX, Presonus, Aphex and more

 Effects by TC Electronic, Yamaha and more

 Microphones by Shure, AKG, Audix and more

 Direct boxes by Radial, Whirlw nd and more

 Record ng & playback by Denon, Alesis, 
 Roland, Tascam and Sony

anceaudio net
-4005
lianceaud o.net

Alliance Audio

In the field of sound reinforcement, a professional 
image helps attract larger long-term clients. These 
pieces were written and designed for direct mail  
campaigns and distribution at events.
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JEFFREY J. LUTHER, SPHR
PROGRAM MANAGER

1255 23RD STREET NW  SUITE 300

WASH NGTON DC 20037

}
OUTSOURCE

A M E R I C A

PHONE 202/659 7887

FAX 202/457 6862

MOBILE 301/922 3375

E MAIL LUTHERJ@SEABURY COM

a Ma sh & McLennan Company

a se vice of

 

1255 23RD S REET NW  SUITE 300

WASHINGTON DC 20037

PHONE 202/659 7887

FAX 202/457 6862

a Marsh & McLennan Company

}
OUTSOURCE

A M E R I C A

a service of

}
OUTSOURCE

A M E R I C A
1255 23RD STREET NW  SUITE 300

WASH NGTON DC 20037

Outsource America offered human resources
outsourcing to small- to mid-sized businesses. It
needed an identity system to convey its
professionalism and know-how.

1255 23RD STREET NW, SUITE 300
WASHINGTON DC 20037

}
OUTSOURCE

A M E R I C A

Outsource America
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}}
account exe

cutive train
ing manual}

OUTSOURCE

A M E R I C A

account exe
cutive train

ing manual

■ backgrou
nd on outs

ourcing

■ what is 
outsourcing

?

■ what ben
efits outsou

rcing looks 
like

■ is outsou
rcing right 

for all com
panies?

 

Perhaps the greatest challenge was
writing and editing Outsource America’s
two resource manuals, proposal, and 10
internal forms.

All synthesized highly technical
information into a readable, truly
usable formats.

Outsource America
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}
OUTSOURCE

A M E R I C A

Benefit se
rvice re

presen
tative

Outsource A
merica 

manager

I have an idea!

OUTSOU
RCE AM

 
 

BENEFI
T SERV

ICE RE
PRESEN

TATIVE 
NAME

DATE

RETURN
 RESPO

NSE 

(TWO WEEKS F
RO  

 HERE’S
 MY ID

EA

HERE’S
 MY RE

SPONSE

ACTION
WE’LL TA

KE

PLEASE
 PROVI

DE MO
RE INF

ORMATI
ON RE

GARDIN
G

We shou
ld “gan

g” the
prin

ting
of our

form
s to save

mone
y. Sin

ever
ythi

ng we do uses
the

same
colo

rs and
pape

r, we need
to

our
prin

ting
in larg

e quan
titi

es to save
mone

y. I talk
ed wi

XXX
abou

t it on 8/2.

Jaco
b Luth

er

8/3/
96

Soun
ds good

to me.T
hank

s for
the

grea
t idea

!

Coul
d you

plea
se surv

ey the
othe

r BSRs
to su

repr
inte

d form
s for

thei
r clie

nts
befo

re our

prin
ter.

Why
don’

t we set
up a meet

ing
with

in the
next

two

prin
ter

so they
can

prep
are

a prin
ting

quot
e for

 rd

 DRESS (CHECK IF NEW)

WORK ADDRESS (CHECK IF NEW)

  

}OUTSOURCEA M E R I C A

t information

EMPLOYEE NAME

WORK PHONE

FAX

 CONTACT

WORK PHONE

FAX

 nformation

COMMENTS

/ /
/ /

/  /
CONFERENCE CALL

ON SITE MEETING
DESCRIPTION OF MATERIALS

RETURN DEADLINE

Benefits Log

  
p

FOLLOW UP COMMENTS

SCHEDULED

HELD

NOT APPLICABLE

 
 

BENEFIT SERVICE REPRESENTATIVE INITIALS

CLIENT

SITE

Lawn Care

Norfolk, MO

tte Robinette
314/532 1234, ext 123

314/532 1357

n Lorenzo
314/532 1234, ext 456

314/532 1357
Robinettentry Ridgeeld, MO 63017 Johnette Robinette

Acme Lawn Care120 South Main StNorfolk, MO 63011Currently on COBRA coverage with previous employer

8 15 96
8 15 96

th, dental, vision forms
8/23/96

Johnette to check on enrollment forms She

forms to HR 8/19R Asked them to send over Johnette’s forms

forms from HR Inputted into system

JJL

Notifications

EMPLOYEE

}
OUTSOURCE

A M E R I C A

Contact information

Termination info

Termination

 Log

BENEFIT SERVICE REPRESENTATIVE INITIALS

 /       /

EMPLOYEE NAME WORK PHONE FAX

HR CONTACT WORK PHONE FAX

CLIENT S TE

 /       /

TERMINATION EFFECTIVE DATE:

BENEFIT OSA ACTION EFFECT VE DATE

EMPLOYER

PAYROLL ( F DIFFERENT)

CARRIER

 /       /

 /       /
 /       /

COBRA L NK  /       /

 /       /

 /       /

 /       /

MANAGER SIGN OFF

SIGN OFF

SIGN OFF

SIGN OFF

SIGN OFF

 /       /

 /       /

 /       /
 /       /

 /       /

Acme Lawn Care Norfolk, MO

Johnette Robinette 314/532-1234, ext. 123 314/532-1357

Sherman Lorenzo 314/532-1234, ext. 456 314/532-1357

8/2/96

medical terminated    8 31 96

dental terminated    8 31 96

vision terminated    8 31 96

   7 31 96 JJL    8  1 96

   7 31 96 JJL    8  1 96

   7 31 96 JJL    8  1 96

   7 31 96 JJL    8  1 96

 JJL

 
Outsource America
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� one toll free
customer
service number

� one enrollment
form

� one b ll each
month

� one source for
all the group
employee
benefits you ll
ever need

� One enrollment form  Paperwork is

minimized with a single enrollment form

for all of your employees  coverages

� One bill  Paying insurers is simple  too

Your insurance bills will be combined onto

one statement each month  You pay the

Educators Group, and we pay your

vendors  It s that easy

� One toll free customer service number

Your school s faculty and staff can call our

toll free Benefits Link Monday through

Friday from 8:00 a m  to 5:30 p m  (4:30

p m  on Fridays) with claims and benefits

questions  Service representatives are

specially trained on Educators programs

and most questions are resolved in

one call

One enrollment form  One bill  One

toll free customer service number

exclusively for educators  The Educators

Group is the one source for all the

group employee benefits you ll

ever need

Seabury & Smith is an insurance program

manager specializing in the design

distribution  and administration of benefits

plans worldwide  Its clientele of nearly

three million people includes individuals

employees of businesses and institutions

and members of various organizations

 e  The Educators Group offers

 alth plans to meet the needs of

  staff at your educational

 Managed care options include

n before elective hospital

 d access to extensive preferred

 rks throughout the state

 gh our contacts with major

  your employees choose

 ders  they ll receive health

   ignificant discounts

  nclude options to pay

 ms pre tax as well as

  dent care reimbursement

  tions provide flexible

  ual employees and help

    money  too

    cial group rates for

   can mesh your

  h others across Iowa

    ecial life and long

   rograms  with

     cent for new

    Life and LTD

    existing plans as

ely as possible  with the added

advantage of the most competitve rates

around  Both plans are underwritten by

strong  stable companies that consistently

earn high ratings from independent rating

services  so you can be assured that your

life and LTD plans will be well managed as

well as competitively priced

he Educators Group specializes n designing and administering group

benefits programs for Iowa K 12 school districts, community colleges, and

private colleges and universities nationwide  Administered by Seabury &

Smith  an MMC Company  the private and community colleges program has operated

since 1972  owa K 12 schools have been joining the group s trust s nce 1983 and today

more than half of Iowa s school districts are Educators Group members

The Educators Group helps educational inst tutions maintain competitive rates as they

increase their purchasing power and abil ty to upgrade employee benefits

The Educators Group offers one source of employee benefits for your faculty and staff :

group health and life insurance (with and without managed care opt ons)  long  and

short term disability insurance  cafeteria plans  and voluntary benefits

T

The Educators Group

One source.

Many benefits.

K 12 � community colleges � private co leges & universities

The Educators Group markets employee benefits to
Iowa K-12 schools and private colleges and universities
throughout the U.S.

The Educators Group
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The Educators Group
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☞
Non-

rofit insurance

affordable?

Protect.sense

Non
Provide.

Support.

Agency name

Contact person

Ti le

Address

City

State Zip

Business phone Fax

I’m interested in

Workers’ compensation renews

Group health insurance renews

Directors & o ficers liabili y coverage renews

Number of employees

Protect.-profit resources
Wo ke s’ compensat on  G oup heal h nsu ance  D&O p o ect on
Unemployment cove age  Seabury & Smith  Non-profit

Resources p ov des all of the nsu ance cove age you  non-p ofit
o gan zat on needs all n one spot

Because t’s a collection of  p ograms made up of
501(c)(3) o gan zat ons hat qual fy  As a membe ,
you  agency w l enjoy collect ve purchasing power toge he
w th he safety and responsive service of a p vately un

p og am, gove ned by s membe s and managed by expe enced
benefits p ofess onals at Seabu y & Sm h

Workers’ compensat on You have the buy ng powe  of a g oup
fo  th s e sent al cove age  And the safety and loss-cont ol se v ces

ncluded w th he p og am can reduce your group’s claims

experience—pe haps even lowe ng you  p em ums n the futu e

G oup health nsurance Now even sma l agenc es can attract

and keep top employees w th qual ty health cove age
Seabu y & Sm th Non-p ofit Resou ces affo ds cost sav ngs th ough

advancement of defense costs  In u ed and w ongful acts a e
b oad y defined to p o ect you bette

Unemployment coverage How does 35 50 percent savings

over state unemployment taxes sound? Th ee fund ng
opt ons ta lo ed to small, med um, and la ge agenc es a e

I want nonsense.

☞
?

g oup pu chas ng powe  and a cho ce of heal h ca e plans so
you’ l offe  benefi s on pa  w th hose of the a ge  employe s
n you  a ea

Non-profit directors & officers coverage P otect ng you
boa d, leade sh p, employees and vo un ee s s eas e  w h

onclad D&O cove age  Opt ons nclude duty to defend and

Any questions? Ca  800-831 6002 @ Seabu y & Sm h
505 No th B and B vd  Su te 1500  G enda e  CA 91203
O  v s t ou  webs te at www nonprofit esources om

(d t )
�

d t )

�

�

ava able  And ind v dual ratings based on you  agency’s
expe ence mean that—unl ke the s ate ax system—you don’t

subsid ze others with your premiums 

You can sign up for any comb nat on of Seabury & Smith

Non-profit Resources’ programs one  two  or all four

And t’s so easy to equest a p oposal to find out mo e w h no

cost o  comm tment Just complete he nformation we need

on the reply card  detach  and send Or call us at 800-831-

6002 Seabu y & Sm th s you  ou ce fo  safe, stable, compet -
t ve nsu ance cove age fo  you  501(c)(3) agency  Find out

more today!

� Unemployment coverage

Send no nonsense.
Send me a proposal. I want to know more about
Seabury & Smi h Non-profit Resources.

☞Non-
�

Non-profit insurance.

affordable?

Non-profit Resources markets employee
benefits and property & casualty coverages
to agencies throughout the U.S. It used this
direct mail piece for prospecting, using a
combination of purchased and internal
mailing lists.

Non-profit Resources 
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A p r o fi t a b  com

Workers’ Comp
for non-pro

          TO:  Sales Professionals    FROM:  Seabury & Sm   

RESOURCES
NON-PROFIT
SEABURY & SMITH

t’s a de  

compe   

Califor  

emplo  

Fremon  

and Cla   

Companies. Now available to all agents and 

 This program is available to California non-p    

for IRS Code 501(c)(3) human services status, 

• Competitive rates

•  Competitive commissions

•  Volunteer coverage available

•  Specialized loss control services for the  

Find out more today. Call Seabury & Smith  

I

Seabury & Smith Non-profit Resources • 505 North    
Glendale, CA 91203 • phone 800-831-6002   

  add the employee
 supplement f r e e!

 non sequitur

    n sequitur? Not according to the last mailing you
    mith Non-profit Resources!

      nd out why we chose a high-falutin word like “non
     mple program. Because Seabury & Smith Non-profit
    g group created especially for non-profits. It s very

     and managed by experienced benefits professionals
   

     fine non sequitur (even make a copy from Webster s,
      chase your group s health insurance from

   d the employee benefits supplement free!
   s of up to 60 percent on vision, chiropractic,

    egal services in a national network.

      workers’ compensation, an employee benefits

   ge.  No fooling! No nonsense. Just fax this back to

  the information below. Or call 800-831-6002.

    Resources •  505 North Brand Boulevard, Suite 1500
   •  phone 800-831-6002 • fax 818-502-6517

on

State Zip

Fax 

  

 

Don’t you have better things to spend your
funding on than workers’ comp?

What are you waiting for?

Seabury & Smith Non-profit Resources •  505 North Brand Boulevard, Suite 1500
Glendale, CA 91203 • phone 800-831-6002 • fax 818-502-6517

Organization

Name

Title

Address

City State Zip

Phone Faxfax: 818-502-6517

RESOURCES
NON-PROFIT
SEABURY & SMITH

We agree.  Worker’s comp is probably the last thing you want to spend
your hard-earned funding on

But since you need it, why not buy it at the best price? The Workers’
Compensation Trust for California Non-Profits is a collective purchasing

group created especially for 501(c)(3)s. It’s very safe, governed by its members
and managed by experienced insurance professionals at Seabury & Smith
Non-profit Resources

And big premium savings, as a result, are common  A 40% reduction in your

current premium isn’t unusual when you join the group  And even better—our
workers’ compensation rates are locked in for a full year.

But you’ll never know…unless you return an application.

Why not fax this sheet back to us? We’ll get a Workers’ Compensation Trust
application to you in a jiffy  You can also fax your completed application to the
same number, or mail it to the address below

Or call 800-831-6002.  Because you have better things to spend your funding on
than workers’ comp

Non-profit Resources
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Amy Morehead  M S  CCC SLP
cert f ed speech language pathologist

15425 N  Greenway Hayden Loop
Suite A 300 � Scottsdale  AZ  85260
phone 602/686 1710 � fax 480/951 0442

pediatric speech pathology services

chatterbox  inc.

15425 N  Greenway Hayden Loop
Suite A 300  Scottsdale  AZ  85260
phone 602/686 1710  fax 480/951 0442

pediatric speech pathology services

chatterbox  inc.

chatterbox, inc.

pediatric speech pathology services

Amy Morehead, M.S. CCC-SLP
certified speech-language pathologist

15425 N. Greenway-Hayden Loop
Suite A-300 � Scottsdale, AZ  85260
phone 602/686-1710 � fax 480/951-0442

The owner, a speech pathologist in private practice,
needed to cultivate a professional image for clients
and insurance carriers.

Chatterbox speech pathology
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The Finn Group tests for and remediates indoor air pollut-
ants—primarily toxic mold. The green color scheme evokes a 
clean, fresh image. The graphic is a fin of an exotic fish  
(a play on Finn, the owner’s name).
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