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www.aussiekingdom.com

Kingdom

Aussie

The Wonder Of 
“Down Under”
Exciting, new and one of a kind, bring the wonder of 
“Down Under” to your next event with Aussie Kingdom, 
the only trave ing Australian animal show in the U.S. 

Bush guide Carolyn Lantz introduces both children and 
adults to the fascinat-
ing world of the Aus-
tralian Outback. Her 
audiences interact with 
kangaroos, wa labies, 
birds, lizards and wal-
laroos—seeing, touch-
ing and hearing the 
stories behind these 
captivating creatures.

Make your event an experience like no other. 
Audiences won’t stop talking about 

Aussie Kingdom! 

“Aussie Kingdom, from opening to closing time, had an overflowing 
crowd of children and adults listening to the bird sounds 

and the antics of all the animals.”

Aussie Kingdom...
Tailors live animal shows to fair and festival audiences throughout the United 
States

Inspires and educates with three daily shows combining animal interaction, fun 
facts and conservation information

Provides rare opportunities for guests to see, hear and touch native Australian 
species, including kangaroos, birds, lizards, wallaroos and wa labies

Connects you with dependable pros with more than 26 years of animal handling 
and stage production experience 

Offers a polished, high-energy production to delight your guests, including pro-
fessionally designed sound system, set, signage and uniforms

“Fairgoers were not just 
entertained: they were 

educated about Australian 
animals as well.”

 Hop to It!
Touch a kangaroo and a wallaroo, and 
their fur will feel different. Know why? 

Find out at your next Aussie Kingdom show!  

Visit www.aussiekingdom.com for more 
information on show availability. 

Schedules fill quickly: contact us today!

303-646-3932

Aussie Kingdom 

Aussie Kingdom produces traveling animal shows for fairs and festivals throughout the U.S. 
Copywriting services for this Platinum Marketing Solutions client included the show script and 
brochure text.
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plan l i n k

 R
Seabury & Smith's

benefits hotline!

1 • 800 • 840 • 6452

(If you think this is loud, wait until a
benefits question is screaming

for your attention.)

plan l i n k

R
Seabury & Smith's

benefits hotline!

1 • 800 • 840 • 6452

 

Plan Link won two Bronze Quill
Awards of Excellence from IABC
for benefits communication and
one-person projects.
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Everything

but the

kitchen sinkEverything

but the

kitchen sink

S E A B U R Y  A D V A N T A G E  A M E R I C A

P R O D U C T   I N V E N T O R Y

1  9  9  9

   

As a national insurance program
manager, Seabury & Smith had grown
rapidly by acquiring independent
insurance agencies.  New employees (and
even established ones) had nowhere to
turn for a centralized listing of all the
firm’s products, services, and internal
contacts nationwide.

“Everything But the Kitchen Sink” was a
collaborative effort, involving the R&D
team and all of the firm’s product

managers.

It was updated each year and
distributed to all of the firm’s 1,000

employees, until its contents could be
transferred to the company Intranet.

Seabury & Smith
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ife Insurance

ong-term
Disability
Insurance

 ccidental
Death &
Dismemberment
Insurance

L

A

L

What you must know about
these important insurance
coverages — and when you
need them

This brochure translated insurance
jargon into something CIPCO
employees could use to plan their
benefits packages.

It won a Clarion award from Women
in Communications and a Bronze
Quill  award of merit from the
International Association of
Business Communicators, Iowa
Chapter.

CIPCO employee benefit communications
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Tax Saver Select
Worksheet
dependent care

reimbursement

program

Dependent care expenses

How much do you and your spouse pay each
year for day care?

For ch ldren

For adults

How much do you and your spouse spend each
year for nursery school?

How much do you and your spouse spend each
year for babysitters (either inside or out of
your house)

How much do you and your spouse spend each
  e health care for a physically

 ndent?

  cost

Actual expenses
last year

Expected
expenses for
coming year

$ $

$ $

$ $

$ $

$$

Complete this worksheet

to determine how much of

your salary you should

place nto your

Dependent Care

Reimbursement Program

Be as accurate as possible

when record ng last year’s

expenses and be conser

vative when est mating

next year’s ex

    

   

  

 

   

    

     

  

   

    

  

   

     

   

   

    

   

    

     

   

$ $

  mandated max mum for dependent care reimbursement is the lesser of:
  2 500 if married  f ling separate y) or

   spouse’s earned ncome  whichever s lower  If your spouse is a fu l ime
  ncapable of self care  the spouse s earned income w ll be deemed $200/

  one el g b e dependent; $400/month if more than one

  d expenses a e el g b e or re mbursement  ncurred expenses means
  care received during the plan year

 

Quali ied ong erm care serv ces  Premiums paid for health p an coverage  Auto insurance prov d ng medical cove age or

a l persons injured n or by the axpayer’s au omobi e  where amounts allocable to taxpayer and dependent are not stated

separa e y  Contr but ons o state disabil ty funds  Cosmetic surgery  Dental procedures that are not med cal y necessary

 Diaper serv ce  Disti led water bought o avoid drinking f uorida ed city water supp y  Divorce expenses  even if doc or or

psychiatrist recommends divorce  Domest c help  babysi ter  or simi ar person who provides serv ces of a pr mar ly non

med cal natu e  Instal a ion of power steer ng n a car  Mar iage counse ing prov ded by a c ergyman  Maternity clothes 

Mechan cal exercise dev ce not spec fically prescribed by a physician  Membersh p ees for an exercise  a hlet c  or hea th

c ub where there s no spec fic medical reason or needing he membersh p  Mobi e e ephone used or personal cal s  as

we l as cal s to physic an  Non prescript on  or over the counter drugs or med c nes  Nursema d or pract cal nurse who

renders general ca e o a healthy infant  Physical t eatments unrelated to a spec fic heal h problem  Psychoana ysis

undertaken to satisfy he curr culum requiremen s of a student  P emiums for insurance against oss of income  loss of ife

limb  or sight  Premiums any po tion of a prem um charge hat rep esents a tax  Re igious cu t deprogramm ng 

                   

                      

                   

   

These expenses have been disal owed by the IRS or the courts  Th s s not an a l inclus ve list:

disallowed expenses

              

           

                

             

Tax Saver Select
participation form

Please complete

Part A or Part B and

sign below

PART A:  Elect coverage

PART B:  Dec ine participatio

Effective January 1  1997  I elect to part cipate in the Med cal Expense
Rembursement Program and/or Dependent Care Expense Reimbursement
Program provided through the Hy Vee & Affiliates  Benefit Plan  I authorize a
reduction in my cash compensation for each payroll period  For the plan year
beginn ng January 1  1997 and ending December 31  1997 my total salary
reduction amount will be divided as shown below

I elect to allocate my annual salary reduction amount as follows:

Medical Expense
Reimbursement

Dependent Care
Reimbursement

(not to exceed $5 000/year;
  minimum of $25/mo )

$ $

Total per paycheck salary reduct on amount:
(medical + dependent care contr      )

I understand that any amount rem       

end of the plan year wi l be forfe

$

I decline coverage under the Hy      
Expense Reimbursement Program        
and ending December 31  1997  a          
coverage by completing another     
Reimbursement Program Particip       
by Hy Vee

I verify that the above informatio       
have read and understand the att     

name (p int)   

home address

city  s ate  z p

signatu e

(not o exceed $5 000/year;
  minimum of $25/mo )

❏

❏

Return to your

Benef t Plan

Department

Elig bility  Remember

you are on y eligible to

sign up for medical

expense reimbursement

f you are eligib e to

participa e in the Hy Vee

& A fil ates  Benefit Plan

Payroll deduction

tota s  To arr ve at the

total o be deducted from

each paycheck  divide

your total annual salary

reduc ion ( he sum of

your dependent and  if

appl cable  med cal

contr but ons) by the

paycheck schedule that s

appropr ate for you:

bi weekly: 26 paychecks

monthly: 12 paychecks

quarter y: 4 paychecks

PART C:  Personal informatio Here’s your
chance to
save money

on medical and
dependent care
expenses!

Complete a Re mbursement

Request & Affidav t  You may

request e mbursement for

med cal expenses and

dependent care expenses on

the same request

A tach copies of your

item zed eceipts for he

expenses  Important  You

cannot be reimbu sed if

receipts do not accompany

the request! Cance led

checks and credit card

rece pts do not qual fy

as rece pts

Rece pts for dependent care

expenses must nclude a

wr tten statement from the

p ov der stating hat the

dependent care expense has

been incurred  he amount of

the expense  and he tax ID

number of the p ov der

S gn and date the form

Send the white copy to

Tax Saver Select

P O  Box 1520

Iowa City  Iowa 52244

You should keep the

ye low copy and your

rece pts for your ecords

to keep your reimbursements
running smoothly

Now you can pay for your medical and dependent care
expenses on a pre tax basis  This new program is ca led
Tax Saver Select and as its name suggests  t can save

you tax money on certain eligible expenses

Why is this importan ? Tax Saver Select lets you set aside money
each month from your g oss pay befo e taxes are deducted
to be used for some unreimbursed medical expenses (like your
deduct bles  coinsurance  and others) and for qualified dependent
care expenses (such as chi d  or adult care  for example)

You can enroll in medical reimbursement if you a e eligible to
participate in the Hy Vee & A fi iates’ Bene it Plan  Everyone age
19 and over can participate in dependent care reimbursement  You
can sign up for one  both  or neither eimbursement program  as
long as you’re e igible it’s your choice

If you par icipate  money is payroll deducted from your salary and
held in Reimbur ement Accounts  Then you may use the money
in the Accounts to pay for e igible expenses

By doing his  your taxable pay is reduced  so you pay less in taxes
Consider Tax Saver Select as an alte nate way to save money on
your medical and dependent care expenses

reimbursements
are processed twice a

month and sent to

your home

You may request eimbur ement from either the Medical Expense or
Dependent Care Reimbursement accounts whenever you have accumu
lated at least $50 of elig ble unreimbursed expenses

Here’s what you need to do to keep the reimbursement process running
smoothly

Keep receipts and other supporting documents to p ove that he
expenses we e incur ed and paid
Attain he provider’s tax ID number for
dependent care expenses
Ver fy that expenses subm tted for reimburse
ment are eligible expenses  (See enclosed
sheet on eligible expenses )

For Dependent Care expenses  you can only be

reimbursed with money accumulated in your

account If you request reimbu sement for an
amount larger than currently accumulated  you ll
receive payment in the amount in the account
the remainder of the claim wi l automatically be
paid to you in subsequent mon hs as add tional
funds accumulate  You do not need to ile a second form for the same
expense

For medical care expenses  you can receive the entire amount of your
claim up to the amount “budgeted” for deduc ion by the end of
the year

Reimbursement requests w ll be processed twice a month  on the 10th

and he 25th  Reimbursement equests a e processed and checks are

sent wi hin five days   Requests received a ter the 25th of the month
w ll be included in next month’s reimbursements  With each reimburse
ment check you receive  you’ll receive a record of the reimbursement
along with a summary showing the balance of that account  You’ l al o
receive another Request & Affidavit form

TAX-
S

to request
reimbursement AVER

Hy-Vee adopted Seabury & Smith’s cafeteria plan program. These enrollment materials were
customized for Hy-Vee and led to a redesign of all Tax-Saver support materials.

Hy-vee cafeteria plan

http://www.catalyzeonline.com/services.html
http://www.catalyzeonline.com/contact.html
http://www.catalyzeonline.com/services/graphic design/Catalyst_annual_reports.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_articles_II.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_catalogs.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_direct_mail.pdf
http://www.catalyzeonline.com/services/project_management/Catalyst_event_planning.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_identity.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_newsletters.pdf
http://www.catalyzeonline.com/services/public_relations/CatalyzeonlinePR.pdf
http://www.catalyzeonline.com/services/project_management/Catalyst_special_projects.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_technical.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_web.pdf
http://www.catalyzeonline.com/services/writing/Catalyst_advertising.pdf

	back: 
	eportfolio: 
	end: 
	print: 
	info: 
	email: 
	begin: 
	forward: 


